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MODULE 2 (Part 4)

Topic 4

The Impact of Digital Media 
on Regional Identities and 
European Integration

Reflects on how online media 
shapes local identities and 
European belonging, and whether 
it unites or fragments 
communities.

MODULE 2 (Part 1)

Topic 1

Cross-Border Journalism 
and Storytelling – 
Uniting Diverse 
Perspectives

Examines how digital 
platforms help communities 
heal from conflict, rebuild 
trust, and promote dialogue 
to support long-term peace 
and cooperation.

MODULE 2 (Part 2)

Topic 2

Digital Media’s Role in 
Addressing 
Misinformation in 
European Political 
Discourse

Examines how 
misinformation travels across 
borders, the risks it poses to 
cohesion and democracy, and 
the tools used to counter it.

MODULE 2 (Part 3)

Topic 3

Media Representation of 
Migration and 
Multiculturalism in Europe 

Analyses how migrants and 
diverse cultures are framed in 
digital narratives – and how 
inclusive storytelling can 
challenge bias.

Module 2
Media Narratives & 
Cross-Border 
Dialogue

This module explores 
how digital media 
influences regional 
narratives and 
intercultural 
understanding in a 
connected Europe. 



Focus Area: Media Narratives & Cross-Border Dialogue

Aim: Focuses on how digital media can bridge regional, cultural, and national 
divides by enabling ethical storytelling, combating misinformation, and 
amplifying underrepresented voices across Europe. This module explores how 
digital storytelling – when done ethically and inclusively – plays a powerful role 
in shaping public narratives about migration, multiculturalism, identity, and 
European integration. It examines how media professionals, educators, and 
young creators can work together to challenge harmful tropes, reframe regional 
identities, and build transnational understanding.

Key Words: Cross-Border Journalism, Digital Storytelling, Regional Identity, 
Multicultural Narratives, European Integration, Misinformation, Migration 
Discourse, Ethical Media Practices, Youth Media Participation, Intercultural 
Dialogue, Public Sphere, Civic Trust

Module 2 Snapshot



Cross-Border Journalism and Storytelling – 
Uniting Diverse Perspectives
Explores how transnational storytelling promotes empathy, 
counters siloed narratives, and fosters shared public 
understanding. 

02

Digital Media’s Role in Addressing 
Misinformation in European Political Discourse
Examines how misinformation travels across borders, the 
risks it poses to cohesion and democracy, and the tools used 
to counter it.

03

Media Representation of Migration and 
Multiculturalism in Europe 
Analyses how migrants and diverse cultures are framed in 
digital narratives – and how inclusive storytelling can 
challenge bias.

04

The Impact of Digital Media on Regional 
Identities and European Integration
Reflects on how online media shapes local identities and 
European belonging, and whether it unites or fragments 
communities.

Module Overview 

01

Module 2 (4 Focus Areas)

This module explores how digital 
media influences regional narratives 
and intercultural understanding in a 
connected Europe. It investigates how 
journalists, educators, and civil society 
actors use media to:

• Bridge national and regional 
divides, 

• Counter misinformation and 
exclusionary narratives,

• Reflect multicultural realities,

• Contribute to a democratic and 
inclusive digital space.



Using case studies, digital tools, and 
creative media practices, learners will 
analyse the power of cross-border 
storytelling, assess the risks of 
fragmented or polarising media, and 
explore how regional identities can co-
exist with a broader sense of European 
belonging. 

Module Overview 
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Topic 1: Cross-Border Journalism and Storytelling: Uniting Diverse Perspectives
→ Identify how collaborative storytelling practices across countries enhance media 

pluralism and civic understanding.
→ Analyse case studies where cross-border journalism has exposed truth, 

challenged stereotypes, or humanised complex issues.

Topic 2: Digital Media’s Role in Addressing Misinformation in European Political 
Discourse

→ Examine how misinformation circulates transnationally and affects democratic 
discourse and public trust.

→ Explore digital tools, partnerships, and strategies that counter misinformation 
and foster resilience in online communities.

Learning Outcomes



Topic 3: Media Representation of Migration and Multiculturalism in Europe
→ Critically assess how migration and multiculturalism are portrayed in digital and 

social media across different European contexts.
→ Develop inclusive media practices and guidelines that promote human-centred, 

nuanced storytelling.

Topic 4: The Impact of Digital Media on Regional Identities and European 
Integration
→ Evaluate how digital spaces both reinforce and reshape regional, national, and 

European identities.
→ Reflect on ways digital storytelling can build bridges between cultures and 

contribute to a more integrated Europe.

Learning Outcomes
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In the digital context, misinformation (false or misleading 
information) spreads rapidly across Europe’s online spaces, 
often outpacing the truth. 

Social media, messaging apps, and even search algorithms 
can amplify rumours and fake news, influencing public 
opinion and political discourse. European societies can feel a 
negative impact that spans across areas of life: from politics, 
citizens’ participation, to conspiracy theories about health 
and science. 

According to EU surveys, an overwhelming majority of 
Europeans are concerned that online disinformation is a 
threat to democracy and social cohesion​ The ease of sharing 
content online means a fake story posted in one country can 
quickly circulate in many languages.

The Challenge of Misinformation in 
Europe

Sources
https://europa.eu/eurobarometer/survey
s/detail/2966 ; datajournalism.com).

https://europa.eu/eurobarometer/surveys/detail/2966
https://europa.eu/eurobarometer/surveys/detail/2966
https://datajournalism.com/read/handbook/verification-3
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How often do you think that you have been personally 
exposed to disinformation and fake news over the past 7 
days?

The Challenge of Misinformation in 
Europe

Source https://europa.eu/eurobarometer/surveys/detail/2966 

https://europa.eu/eurobarometer/surveys/detail/2966
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How Misinformation Crosses Borders

Digital media platforms are global by nature. A sensational 
fake story or doctored image doesn’t stay confined to 
where it originated:

→ Language translation: Misleading content often gets 
translated (or carries minimal text) so it spreads across 
linguistic communities. For instance, a false narrative 
about EU policy might appear in one diaspora Facebook 
group and soon after in other ones.

→ Bots and Coordinated Networks: Malicious actors use 
automated social media accounts (bots) to disseminate 
the same false messages in multiple countries 
simultaneously.
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How Misinformation Crosses Borders

→ Algorithmic amplification: Platforms like YouTube or X 
can algorithmically promote engaging (often provocative) 
content beyond its country of origin. This means a lie 
created in Country A can trend in Country B even if it’s 
utterly false.

→ Diaspora and transnational communities: Migrant or 
diaspora communities share news back home and vice 
versa via digital channels. Unfortunately, this can include 
unverified stories, spreading misinformation between 
nations. Example: During the COVID-19 pandemic, 
conspiracy theories (like false “cures” or vaccine myths) 
that started on fringe websites in one European country 
were soon popping up on WhatsApp and Facebook 
groups across the continent, requiring a concerted cross-
border effort to debunk them.
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The Impact on Political Discourse

Misinformation doesn’t just distort facts; it polarises 
societies. In European politics, false or misleading narratives 
have been used to:

→ Sway Elections and Referenda: e.g., In the lead-up to 
elections, fabricated stories about candidates or parties 
can influence voters. 

→ Erode Trust: Repeated fake claims (can erode citizens’ 
trust in institutions and mainstream media if 
unaddressed.
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The Impact on Political Discourse

→ Fuel Populism and Extremism: Othering narratives (e.g., 
false stories blaming migrants for crimes or EU plots 
against nations) contribute to extremist talking points. 
They simplify complex issues into sensational falsehoods, 
which can spread faster than nuanced truth.

→ Distract and Divide: Misinformation often targets 
emotions. A shocking lie can dominate online 
conversations, distracting from real issues. For instance, a 
hoax story about a crime by an immigrant might 
overshadow factual discussion on immigration policy. 
Such distortions hinder rational, evidence-based 
discourse at the European level.
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Digital Media – Part of the Problem 
and Solution

Digital media platforms (Facebook, Twitter/X, YouTube, 
TikTok, etc.) have been vectors for misinformation, but they 
are also key to combating it:

→ Rapid Spread: A false news article can go viral on 
Facebook within hours. YouTube’s algorithm might auto-
play misleading videos, and Twitter trends can elevate 
dubious claims. This has forced tech companies and 
policymakers to acknowledge their role in the problem​.

→ Detection & Response: On the positive side, the same 
speed can be harnessed for correction. Social media 
enables real-time fact-checking responses; e.g., when a 
misleading tweet gains traction, experts and fact-checkers 
can quickly reply or flag it with correct information.

Source https://europa.eu/eurobarometer/surveys/detail/2966 

https://europa.eu/eurobarometer/surveys/detail/2966
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Digital Media – Part of the Problem 
and Solution

→ Platform Policies: Digital platforms are introducing 
measures like content warnings, fact-check labels, and 
algorithm tweaks to reduce misinformation spread. For 
example, Twitter (pre-2023) experimented with prompts 
(“Read the article before you retweet”) to curb blind 
sharing of headlines. Facebook and YouTube increased 
removal of verifiably false harmful content (like COVID 
disinfo), often in cooperation with fact-checking 
organisations.
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Digital Media – Part of the Problem 
and Solution

→ Public Awareness via Digital Campaigns: Social media is 
also used to run awareness campaigns (by NGOs or the 
EU) teaching users how to spot fake news. For instance, 
the European Commission’s social media campaigns have 
encouraged critical thinking and advertised resources like 
fact-check portals. Thus, while digital media has enabled 
the misinformation flood, it also offers tools to dam the 
tide when used responsibly.
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European Initiatives – Fighting Fake 
News Together 

European institutions and collaborations have been 
actively addressing online misinformation: 

→ EU Code of Practice on Disinformation: In 2018 the EU 
facilitated a voluntary code where major tech platforms 
(Facebook, Google, Twitter, etc.) agreed to take steps 
against disinformation – for example, by demonetising 
fake news (cutting off ad revenue) and boosting 
authoritative content. This Code was strengthened in 
2022 with more binding measures and transparency 
requirements linking with the new Digital Services Act. 

https://digital-strategy.ec.europa.eu/en/library/2018-code-practice-disinformation
https://digital-strategy.ec.europa.eu/en/library/2018-code-practice-disinformation
https://digital-strategy.ec.europa.eu/en/library/2022-strengthened-code-practice-disinformation
https://digital-strategy.ec.europa.eu/en/library/2022-strengthened-code-practice-disinformation
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European Initiatives – Fighting Fake 
News Together 

→ European Digital Media Observatory (EDMO): 
Established in 2020, EDMO is an EU-supported hub 
bringing together fact-checkers, academic researchers, 
and media organisations across Europe​. It supports a 
network of national/regional hubs that monitor and 
analyse misinformation trends in their languages, and 
then share findings. This cross-border network means a 
fake narrative detected in one country can be rapidly 
flagged to others.

https://edmo.eu
https://edmo.eu
https://edmo.eu
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European Initiatives – Fighting Fake 
News Together 

→ EU vs Disinfo: An initiative of the European External 
Action Service, originally focused on countering pro-
Kremlin disinformation, it maintains an online database of 
debunked false stories. As of 2021, it had collected 
thousands of disinformation cases targeting European 
audiences, exposing common tactics (e.g., conspiracy 
narratives)​. It regularly publishes trend reports and myth-
busting articles, effectively acting as a cross-border fact-
check resource. 

Source https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-
disinformation-cases-four-years_en

https://euvsdisinfo.eu
https://euvsdisinfo.eu
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
https://www.eeas.europa.eu/eeas/euvsdisinfo-how-debunk-over-6500-disinformation-cases-four-years_en
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European Initiatives – Fighting Fake 
News Together 

→ Rapid Alert System 
https://www.eeas.europa.eu/node/59644_en: The EU 
created a Rapid Alert System among member states’ 
authorities to share real-time information about 
disinformation campaigns, especially around elections. If 
one country’s election experiences a wave of false news 
(say, via Facebook), others are alerted to watch for similar 
patterns. 

https://www.eeas.europa.eu/node/59644_en


Why Misinformation Matters Now 

Top Risk for 2025: 

Misinformation and disinformation ranked as the #1 global risk over a 2-year horizon, and one of the 
top five long-term risks. 

Key Drivers: 
→ AI-generated content is indistinguishable from human-made content, flooding the information 

ecosystem with false or misleading data. 
→ Political and societal polarisation fuels both the demand and spread of misinformation. 
→ Fragmented media landscape and algorithmic bias deepen confusion and distrust. 
→ Only 40% of people globally say they trust most news sources. 
Resulting Impacts: 

→ Erosion of public trust in democratic processes 
→ Undermining of civic engagement and institutional legitimacy 
→ Increased susceptibility to foreign interference and social unrest 

Source https://europa.eu/eurobarometer/surveys/detail/2966 

https://europa.eu/eurobarometer/surveys/detail/2966


Of Fact-Checkers and Newsrooms 

Of Fact-Checkers and 
Newsrooms 

The 
Role

Fact-checking organisations have become frontline 
warriors against digital misinformation in Europe. Groups 
like Full Fact (UK), Correctiv (Germany), Pagella Politica 
(Italy), and many others now work together across 
borders.

They use digital media to: 

→ Debunk in Real Time: They publish articles, tweets, and 
videos that investigate viral claims. Importantly, they 
optimise this content for online sharing – e.g., 
infographics or short explainer videos that quickly 
convey why a circulating claim is false. 
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Of Fact-Checkers and 
Newsrooms 

The 
Role

→ Collaborate via Networks: Many are part of cross-
European coalitions (e.g., the International Fact-
Checking Network, or the EU-funded fact-checking 
hub). If one group debunks a story that has relevance 
elsewhere, they share their research so others can 
translate or adapt it. An example is the COVID-19 
#CoronaVirusFacts Alliance, which united over 100 fact-
checkers globally (including many EU teams) to pool 
their debunks and avoid duplication. 

→ Push for Accountability: Fact-checkers often liaise with 
social media companies – flagging repeat disinformers 
or asking for certain virulent false posts to be taken 
down under platform policies. In Europe, some 
newsrooms have begun “embedded” fact-checkers who 
directly input on newsroom decisions to avoid 
inadvertently spreading misinformation. 



Of Fact-Checkers and Newsrooms 

Of Fact-Checkers and 
Newsrooms 

The 
Role

→ Media Literacy Outreach: They don’t just debunk; they 
also educate. Organisations run workshops or create 
online quizzes teaching citizens how to identify fake 
accounts or manipulated images. For instance, the 
French outlet Le Monde’s “Les Décodeurs” offers 
tutorials on source verification. 



Expert Insight

Understanding the Information Disorder 

Expert Comment: “Today’s information environment is more chaotic and easier to 
manipulate than ever before,” warns the Verification Handbook for Disinformation​. 
This reflects a consensus among European media experts: the digital ecosystem – 
with its torrents of user-generated content, algorithmic personalization, and echo 
chambers – has created an “information disorder.” In such an environment, 
traditional methods of debunking rumors after they spread may be insufficient. 
Experts like Dr. Claire Wardle (First Draft) advocate for a proactive approach: 
improving algorithmic transparency, “prebunking” false narratives before they take 
root (e.g., educating people about common misinformation tactics), and building 
resilience through digital literacy. The takeaway: without concerted action, the 
speed and reach of digital misinformation can overwhelm the truth – so Europe 
must continuously adapt its strategies in this chaotic info landscape. 

Source: datajournalism.com

https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting


Despite the daunting challenge, numerous solution-oriented methods are being 
deployed via digital media to counter misinformation: 

→ Prebunking Campaigns: Rather than only reacting, prebunking involves exposing 
people to a mild dose of misinformation tactics beforehand, like a “vaccine” for the 
mind. In 2022, researchers and Google’s Jigsaw unit ran YouTube ad campaigns in 
Eastern Europe showing short videos on how propaganda and manipulation work. 
These prebunking videos led viewers to be more skeptical of subsequent fake news. 
This innovative use of digital media helps inoculate the public. 

Solution-Oriented Approaches in Digital Media 

https://www.youtube.com/playlist?list=PL12X50gJBPRoxFWCaofWntrPj3DgDB5Jh


→ Crowdsourced Verification: Initiatives like Truly Media (a collaborative verification 
platform) or Twitter’s Community Notes (formerly Birdwatch) allow users 
themselves to help fact-check and add context to dubious posts. In the EU, an 
example was the Facts Against Fake campaign. For example, read this article: 
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-
elections/a-69046888 . 

→ Legislative Frameworks: While not “digital media” per se, new laws like the Digital 
Services Act (DSA) compel platforms to be more transparent and accountable for 
content risks, including disinformation. Under the DSA, very large platforms must 
assess and mitigate systemic risks – which has led to more robust systems to flag 
and reduce harmful false content in EU user feeds. These regulatory measures 
work hand-in-hand with digital media efforts to create a safer information space. 

Solution-Oriented Approaches in Digital Media 

https://www.truly.media/
https://blog.x.com/en_us/topics/product/2021/introducing-birdwatch-a-community-based-approach-to-misinformation
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888
https://www.dw.com/en/fact-check-how-to-spot-fake-news-ahead-of-eu-elections/a-69046888


Solution-Oriented 
Approaches in Digital Media 

→ Media Literacy Games and 
Challenges: NGOs and educators use 
digital tools to engage people in 
learning to spot fakes. For instance, 
the online game “Bad News” 
(available in multiple European 
languages) lets players step into the 
shoes of a fake news creator to learn 
how misinformation works – a fun, 
interactive way to build savvy media 
consumers. 

Scientists who worked with us on the 
development of this game found that 
playing Bad News improves people’s 

ability to spot manipulation techniques 
in social media posts, increases their 

confidence in spotting such techniques, 
and reduces their willingness to share 
manipulative content with people in 

their network. You can read more about 
the science behind the game here

Source 
https://www.getbadnews.com/en

https://www.getbadnews.com/en
https://behavioralscientist.org/a-new-way-to-inoculate-people-against-misinformation/
https://www.getbadnews.com/en


Case Study: Countering COVID-19 Infodemic 

The COVID-19 “Infodemic” (2020-21) – a surge of health misinformation across 
Europe. False cures, anti-vaccine myths, and conspiracy theories about the virus 
endangered public health. Digital media was both culprit and cure: 

→ Falsehoods Spread: Unfounded claims like drinking bleach curing COVID, or that 
5G networks spread the virus, went viral on social networks and messaging 
apps, sometimes faster than public health advisories. 

→ Rapid Fact-Checking: Fact-checkers across Europe collaborated like never 
before. EDMO coordinated a weekly brief where fact-checkers from different 
countries reported trending fakes. This meant, for example, if a dangerous fake 
cure rumor popped up in Spain, teams in other countries got a heads-up to 
watch for and debunk the same claim in their languages. 



Case Study: Countering COVID-19 Infodemic 

→ Platform Interventions: YouTube adjusted its algorithms to down-rank videos 
promoting COVID hoaxes. Facebook and Twitter created banners linking to 
authoritative health sources (like WHO or national health ministries) whenever 
users searched COVID topics. They also removed hundreds of accounts that 
repeatedly spread false pandemic information. 

→ Authoritative Digital Content: Health agencies and the European Commission 
ramped up their social media presence. The EU launched an official myth-
busting website and shared infographics on Twitter debunking popular COVID 
myths (e.g., clarifying that masks do not cause carbon dioxide poisoning, 
contrary to viral posts). WhatsApp collaborated with the WHO to set up a 
chatbot that users could message to get factual answers to COVID questions, 
combating the flood of WhatsApp rumors. 



Case Study: Countering COVID-19 Infodemic 

→ Outcome: While the “infodemic” was 
challenging, these multi-pronged digital 
responses did help. Surveys indicated many 
Europeans saw or heard corrections to false 
claims they had encountered. Importantly, 
the crisis spurred lasting improvements: 
platforms became more responsive to 
medical misinformation, and cross-border 
fact-check networks solidified. This case 
underscores how digital media tools (from 
chatbots to coordinated debunking) can be 
marshalled to address a massive wave of 
misinformation. 



Activity

“Think Like a Fact-Checker” Challenge. 

The aim is to practice verification skills using digital tools: 

Find a Claim: Go to a social media platform or news site and find a viral claim or 
headline that sounds dubious or extreme. (For example, “EU to outlaw personal 
vehicles by 2025!” or a dramatic statistic someone shared on Twitter.) 

Verify with Digital Tools: Use at least two verification methods: 
→ Do a reverse image search if an image is involved (e.g., using Google Images or TinEye) to 

see if the image is old or doctored. 
→ Check fact-checking sites (such as EUvsDisinfo, Snopes, or a local fact-checker) to see if the 

claim has been investigated. 
→ Look for the original source of the news (is a known credible outlet reporting it, or just a 

random blog?). 
→ Use WHOIS or other domain lookup if it’s a suspicious website to see who’s behind it.

1

2



Activity

Document Your Findings: Write down what you found. Was the claim true, false, or 
mixed? How could you tell? If false, what harm could it have caused if people 
believed it? 

Share and Reflect: Discuss how easy or hard it was to debunk the claim. How did 
the digital platform’s design help or hinder your checking (for example, did it 
provide any fact-check labels or context)? What does this say about the role of 
digital media companies in either spreading or curbing misinformation? 

Through this exercise, learners experience firsthand the detective work of 
addressing misinformation online. 

3
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Resource: “Verification Handbook: For 
Disinformation and Media Manipulation” 
– European Journalism Centre. 

This is a free, downloadable e-book (with 
versions in multiple languages) that offers 
step-by-step guidance on verifying online 
content and investigating disinformation. 
It covers techniques like geolocation of 
images, checking deepfake videos, and 
analysing social media accounts.

Source

Source

Verification Handbook  

Multimedia Resource

Click to 
View

https://www.youtube.com/watch?v=SYWJBrLRwVY
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting


The latest edition was published at a 
critical time and “equips journalists with 
the knowledge to investigate social media 
accounts, bots, ... deep fakes, as well as 
other forms of disinformation”​. Educators 
can use excerpts from this handbook in 
class to show how professionals tackle 
fake news. Learners are encouraged to 
read a chapter and practice one of its 
methods (like using a reverse image 
search or metadata tool) on a piece of 
content they find online. 

Source

Source

Verification Handbook  

Multimedia Resource

Click to 
View

https://www.youtube.com/watch?v=SYWJBrLRwVY
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting


Resource: EUvsDisinfo Online Portal – This 
is an interactive website maintained by 
the EU’s anti-disinformation task force. It 
contains a searchable database of 
thousands of debunked false stories that 
have circulated in Europe. 

Users can search by keyword (e.g., 
“NATO”, “vaccines”, “immigration”) to see 
real examples of disinformation and read 
the fact-check analysis behind them. 

Source

Source

EU Mythbusting Portal 

Multimedia Resource

Click to 
View

https://euvsdisinfo.eu
https://euvsdisinfo.eu
https://www.youtube.com/watch?v=SYWJBrLRwVY
https://euvsdisinfo.eu/
https://euvsdisinfo.eu/
https://euvsdisinfo.eu/
https://euvsdisinfo.eu/


The portal also showcases weekly 
disinformation trend reports, explaining 
how false narratives spread across 
countries. For instance, one can find how 
a particular piece of fake news about “5G 
causing COVID” popped up in different 
languages.

By exploring this portal, learners get a 
hands-on understanding of common 
disinfo themes and the work that goes 
into countering them. 

Source

Source

EU Mythbusting Portal 

Multimedia Resource

(If accessible, show an infographic from 
the site illustrating a disinformation 
network, or have students lookup a myth 
of their choice.)

Click to 
View

https://www.youtube.com/watch?v=SYWJBrLRwVY
https://euvsdisinfo.eu/
https://euvsdisinfo.eu/
https://euvsdisinfo.eu/
https://euvsdisinfo.eu/


Media Literacy 
and Critical 
Thinking

Building 
Resilience

Ultimately, the most 
sustainable solution to 
misinformation is an 
informed, critical public. 
Digital media initiatives in 
Europe emphasise 
empowering users: 



Media Literacy in Education: 
Many European countries have introduced 
digital literacy in school curricula, teaching 
students how to recognise biased or false 
information online. For example, Finland is 
often cited for its comprehensive approach 
to educate schoolchildren on spotting fake 
news as part of civic education. 

Public Awareness Campaigns: 
Organisations run social media challenges 
like #ThinkBeforeSharing, encouraging 
people to pause and verify before 
forwarding content. The European 
Commission’s sites provide quizzes like 
“Could YOU spot fake news?” to engage 
citizens interactively. 

Media Literacy 
and Critical 
Thinking

Building 
Resilience



Fact-Checking as a Habit: Some news 
outlets now regularly include fact-check 
segments in their programming or 
newsletters (e.g., the BBC Reality Check, 
France24’s Les Observateurs). By making 
fact-checks visible in daily media 
consumption, the public gets used to 
seeing claims scrutinised. 

Community Initiatives: Local libraries and 
community centers host workshops (in-
person or via webinars) on digital skills for 
seniors or other groups, recognising that 
misinformation often preys on the less 
digitally savvy. These workshops often 
teach how to double-check sources and 
not to trust everything that appears on 
Facebook or WhatsApp. 

Building 
Resilience
Media Literacy 
and Critical 
Thinking



Encouraging Quality Journalism: Support 
for independent, quality journalism 
(through subscriptions, donations, or 
public funding) is a broader but crucial 
component – if people have access to 
reliable news sources they trust, they are 
less likely to fall for disinformation on 
random websites. The EU has 
acknowledged this by funding projects 
that enhance local media and investigative 
reporting (tying back to Topic 1’s cross-
border efforts). By combining these 
efforts, Europe is gradually building a 
resilient digital citizenry that can navigate 
the online information flood with a critical 
eye. 

Building 
Resilience
Media Literacy 
and Critical 
Thinking



Conclusion

A Collaborative Effort for Truth 

Digital media’s role in addressing misinformation is multifaceted: it is a battleground 
where falsehoods and truth compete for attention. The experience in Europe shows 
that no single actor can solve the problem alone. It requires cooperation between tech 
platforms (to tweak systems and share data), fact-checkers and journalists (to identify 
and debunk falsities), policymakers (to set rules of the game and support good 
practice), and crucially, citizens (to engage responsibly). 

The tone of solutions is optimistic: through innovation (like prebunking videos and 
verification tools) and collaboration (like cross-border fact-check networks), the tide can 
be turned. European democracies are adapting – learning to be faster and smarter in 
responding to misinformation. Going forward, continued vigilance is needed as 
purveyors of fake news will evolve their tactics. 



Conclusion

But armed with lessons learned and a 
suite of digital strategies, Europe’s 
information space can be defended. In 
sum, digital media is not just a conduit for 
misinformation; it is equally a powerful 
platform for truth when the right 
approaches are applied. 

(Sources: Verification Handbook on chaotic info environment​ 
datajournalism.com; OSCE/UNHCR on changing toxic narratives​ osce.org; 
collaborative fact-checking initiatives​ osce.org.)

https://datajournalism.com/read/handbook/verification-3#:~:text=The%20latest%20edition%20of%20the,Verification%20Handbook%20for%20Investigative%20Reporting
https://www.osce.org/secretariat/481132#:~:text=%E2%80%9CMedia%20and%20political%20rhetoric%2C%20including,%E2%80%9D
https://www.osce.org/secretariat/481132#:~:text=%E2%80%9CFinding%20durable%20solutions%20for%20refugees%2C,migrants%2C%E2%80%9D%20said%20Christoph%20Bierwirth%2C%20UNHCR


This resource is licensed 
under CC BY 4.0

Funded by the European Union. Views and opinions expressed are however those of the author(s) 
only and do not necessarily reflect those of the European Union or the Finnish National Agency for 
Education. Neither the European Union nor the granting authority can be held responsible for them

Module 2: Digital Media 
Narratives & Facilitating Cross-
Border Dialogue 

You have completed Part 2 - Focus Area 2 
Digital Media’s Role in Addressing 
Misinformation in European Political Discourse

Next is Part 3 - Focus Area 3
Media Representation of Migration and 
Multiculturalism in Europe 

www.includememedia.eu

* Note to manage waste please print this document in greyscale or black and 
white rather than in colour. Please print on both sides of the paper (duplex) 
and if you can print multiple slides or pages on one page.
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