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MODULE 2 (Part 4)

Topic 4

The Impact of Digital Media 
on Regional Identities and 
European Integration

Reflects on how online media 
shapes local identities and 
European belonging, and whether 
it unites or fragments 
communities.

MODULE 2 (Part 1)

Topic 1

Cross-Border Journalism 
and Storytelling – 
Uniting Diverse 
Perspectives

Examines how digital 
platforms help communities 
heal from conflict, rebuild 
trust, and promote dialogue 
to support long-term peace 
and cooperation.

MODULE 2 (Part 2)

Topic 2

Digital Media’s Role in 
Addressing 
Misinformation in 
European Political 
Discourse

Examines how 
misinformation travels across 
borders, the risks it poses to 
cohesion and democracy, and 
the tools used to counter it.

MODULE 2 (Part 3)

Topic 3

Media Representation of 
Migration and 
Multiculturalism in Europe 

Analyses how migrants and 
diverse cultures are framed in 
digital narratives – and how 
inclusive storytelling can 
challenge bias.

Module 2
Media Narratives & 
Cross-Border 
Dialogue

This module explores 
how digital media 
influences regional 
narratives and 
intercultural 
understanding in a 
connected Europe. 



Focus Area: Media Narratives & Cross-Border Dialogue

Aim: Focuses on how digital media can bridge regional, cultural, and national 
divides by enabling ethical storytelling, combating misinformation, and 
amplifying underrepresented voices across Europe. This module explores how 
digital storytelling – when done ethically and inclusively – plays a powerful role 
in shaping public narratives about migration, multiculturalism, identity, and 
European integration. It examines how media professionals, educators, and 
young creators can work together to challenge harmful tropes, reframe regional 
identities, and build transnational understanding.

Key Words: Cross-Border Journalism, Digital Storytelling, Regional Identity, 
Multicultural Narratives, European Integration, Misinformation, Migration 
Discourse, Ethical Media Practices, Youth Media Participation, Intercultural 
Dialogue, Public Sphere, Civic Trust

Module 2 Snapshot



Cross-Border Journalism and Storytelling – 
Uniting Diverse Perspectives
Explores how transnational storytelling promotes empathy, 
counters siloed narratives, and fosters shared public 
understanding. 

02

Digital Media’s Role in Addressing 
Misinformation in European Political Discourse
Examines how misinformation travels across borders, the 
risks it poses to cohesion and democracy, and the tools used 
to counter it.

03

Media Representation of Migration and 
Multiculturalism in Europe 
Analyses how migrants and diverse cultures are framed in 
digital narratives – and how inclusive storytelling can 
challenge bias.

04

The Impact of Digital Media on Regional 
Identities and European Integration
Reflects on how online media shapes local identities and 
European belonging, and whether it unites or fragments 
communities.

Module Overview 

01

Module 2 (4 Focus Areas)

This module explores how digital 
media influences regional narratives 
and intercultural understanding in a 
connected Europe. It investigates how 
journalists, educators, and civil society 
actors use media to:

• Bridge national and regional 
divides, 

• Counter misinformation and 
exclusionary narratives,

• Reflect multicultural realities,

• Contribute to a democratic and 
inclusive digital space.



Using case studies, digital tools, and 
creative media practices, learners will 
analyse the power of cross-border 
storytelling, assess the risks of 
fragmented or polarising media, and 
explore how regional identities can co-
exist with a broader sense of European 
belonging. 

Module Overview 
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Topic 1: Cross-Border Journalism and Storytelling: Uniting Diverse Perspectives
→ Identify how collaborative storytelling practices across countries enhance media 

pluralism and civic understanding.
→ Analyse case studies where cross-border journalism has exposed truth, 

challenged stereotypes, or humanised complex issues.

Topic 2: Digital Media’s Role in Addressing Misinformation in European Political 
Discourse

→ Examine how misinformation circulates transnationally and affects democratic 
discourse and public trust.

→ Explore digital tools, partnerships, and strategies that counter misinformation 
and foster resilience in online communities.

Learning Outcomes



Topic 3: Media Representation of Migration and Multiculturalism in Europe
→ Critically assess how migration and multiculturalism are portrayed in digital and 

social media across different European contexts.
→ Develop inclusive media practices and guidelines that promote human-centred, 

nuanced storytelling.

Topic 4: The Impact of Digital Media on Regional Identities and European 
Integration
→ Evaluate how digital spaces both reinforce and reshape regional, national, and 

European identities.
→ Reflect on ways digital storytelling can build bridges between cultures and 

contribute to a more integrated Europe.

Learning Outcomes
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Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

How the media portrays migration and multiculturalism has 
a profound impact on public perception and social cohesion. 
In Europe, a continent shaped by migration flows and 
cultural diversity, media narratives can either foster 
understanding and inclusion or fuel prejudice and division. 
This topic explores how digital media covers migrants, 
refugees, and minority cultures, and why it matters. 

Consider: Do news stories give voice to migrants themselves 
or just talk about them? Are multicultural societies depicted 
as thriving mosaics or sources of conflict? Representation 
matters because it shapes the stories a society tells about 
who “we” are. It influences policies and how welcoming (or 
hostile) communities feel. 

Why Media Representation Matters 



Why Media Representation Matters 

This section will highlight current patterns, challenges in 
media representation, and positive initiatives promoting a 
more inclusive narrative.

Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Common Media Narratives on Migration 

European media coverage of migration has often fallen into 
a few broad storylines: 

→ Crisis/Threat Narrative: Often peaks during events like 
the 2015 refugee influx. Migrants are described with 
terms like “waves” or “floods” – metaphors that suggest a 
threatening, uncontrolled mass. Headlines might focus on 
border security, fears of cultural change, or isolated 
incidents of crime, framing migration as a security crisis. 
This narrative was common in tabloids and some political 
discourse, portraying refugees and migrants as the other 
and a potential danger. 



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Common Media Narratives on Migration 

→ Humanitarian/Victim Narrative: At other times, 

especially in more liberal media, migrants (particularly 

refugees) are shown as victims deserving compassion – 

fleeing war, persecution, or poverty. Stories centre on 

humanitarian crises, tragic journeys (like deaths at sea), 

and calls for aid. The iconic 2015 image of Alan Kurdi (the 

Syrian boy who drowned) shifted many outlets to this 

empathetic framing, at least temporarily. 



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Common Media Narratives on Migration 

→ Economic/Functional Narrative: Migrants are sometimes 
discussed in terms of numbers and economic impact – as 
workers filling labour shortages, or conversely as 
perceived competition for jobs and welfare. This can 
reduce people to statistics (e.g., “X thousand asylum 
applications” or “migrants cost/generate Y euros”), 
missing individual stories. 



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Common Media Narratives on Migration 

→ Success/Enrichment Narrative: Less common but 
important, some media highlight positive integration 
stories – migrants succeeding in business, arts, sports, or 
enriching the host society culturally (food, music, 
festivals). Multiculturalism in this narrative is an asset: 
e.g., articles about a thriving immigrant neighbourhood 
bringing new life to a city. Each narrative comes with its 
own tone. The challenge is that negative or sensational 
frames (threat, crisis) often dominate, because they 
produce strong reactions and clicks, whereas nuanced or 
positive stories may receive less attention. 



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Stereotypes and Bias in Representation 

Media representations can inadvertently (or deliberately) 
reinforce stereotypes: 

→ Generalisation: One migrant or minority individual’s 
actions might be taken to stand for the whole group (e.g., 
if a migrant commits a crime, some outlets splash their 
origin in the headline, implying a broader trend). 

→ Lack of Voices: Migrants and minorities are frequently 
spoken about, rather than heard. Studies in several 
European countries have found that in news stories about 
immigration, migrants were quoted in only a small 
fraction of stories, whereas politicians and officials 
dominated the narrative. This can render migrants 
voiceless and objectified. 



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Stereotypes and Bias in Representation 

→ Imagery: The choice of images often sets a tone – for 
example, looping footage of crowds of young male refugees 
crossing a border can instil fear of an “invasion”, whereas 
showing a diverse family being welcomed depicts 
integration. Unfortunately, media often reuse stock images 
of overcrowded boats or fences, perpetuating an image of 
migrants as faceless masses at Europe’s gates. 

→ Terminology: Words matter. Labels like “illegal immigrant” 
vs “undocumented migrant”, “refugee” vs “economic 
migrant”, “Islamic terrorist” vs “terrorist” can bias 
audiences. Some media have adopted more neutral 
language, but others continue terms that carry stigma. For 
instance, calling someone an “illegal” criminalises their 
existence rather than describing their status.



Media Representation 
of Migration and 

Multiculturalism in 
Europe 

Topic 3

Stereotypes and Bias in Representation 

→ Multiculturalism Portrayals: In coverage of multicultural 
societies (e.g., second-generation immigrant communities 
in Europe), bias can creep in by only highlighting problems 
(ghettoisation, radicalisation) and rarely success stories. If 
news from a suburb with a large immigrant population is 
only reported when there is violence, it skews public 
perception of that community. 



Source

Click To View

Case Study: Understanding Mixed 
Migration & the Mixed Migration Centre  

What is Mixed Migration? 

Mixed migration refers to cross-border 
movements of people, including 
refugees fleeing persecution and conflict, 
victims of trafficking, and individuals 
seeking better lives and opportunities. 
These movements are characterized by a 
multiplicity of factors motivating 
migration, a range of legal statuses, and 
various vulnerabilities. Migrants often 
travel along similar routes, using similar 
means, frequently irregularly and with 
assistance from smugglers.

https://mixedmigration.org/about/?utm_source=chatgpt.com
https://mixedmigration.org/about/?utm_source=chatgpt.com
https://mixedmigration.org/about/?utm_source=chatgpt.com


Case Study: Understanding Mixed 
Migration & the Mixed Migration Centre  

About the Mixed Migration Centre (MMC):  

The MMC is a global network engaged in data collection, research, analysis, and 
policy development on mixed migration. With regional hubs in Africa, Asia and the 
Pacific, Europe, and Latin America, and a global team based in Copenhagen, 
Geneva, and Brussels, MMC aims to provide independent and high-quality data and 
expertise. Their mission is to increase understanding of mixed migration, positively 
impact migration policies, inform evidence-based responses, and stimulate forward-
thinking in public and policy debates, all with a focus on human rights and 
protection for people on the move.



The Impact on Public Opinion and Policy 

Unbalanced media representation has real consequences: 

Public Opinion: When media consistently highlight negative aspects of migration 
(crime, costs) without context, public fears and misconceptions grow. For instance, 
if the news over-represents crimes by immigrants, people might vastly 
overestimate the share of crime committed by immigrants. Eurobarometer 
surveys have shown that perception often departs from reality – in countries with 
relatively low immigration, people fed on alarming media can believe the 
immigrant population is double or triple the actual percentage. This can translate 
into less support for refugee protection and more support for anti-immigrant 
parties. 



The Impact on Public Opinion and Policy 

Integration Climate: For immigrants and minorities living in Europe, seeing 
themselves portrayed negatively or rarely in mainstream media affects their sense 
of belonging. It can contribute to feelings of marginalisation: e.g., a second-
generation youth seeing only stories of “failed integration” might feel stereotyped 
and undervalued. Conversely, positive representation (role models in media, 
normalised presence in entertainment and news) can enhance inclusion. 

Policy and Political Discourse: Politicians often respond to media-fuelled public 
sentiment. Sensational coverage of migration “crises” can pressure governments to 
adopt harsher measures or close borders. On the other hand, widespread 
sympathetic coverage (like the Alan Kurdi photo effect) can momentarily increase 
public pressure to accept refugees and extend aid. Essentially, media narratives 
help set the tone of political discourse – whether the focus is on humanitarian 
responsibility, security crackdowns, or long-term integration funding. 

https://www.npr.org/sections/goatsandsoda/2017/01/13/509650251/study-what-was-the-impact-of-the-iconic-photo-of-the-syrian-boy


The Impact on Public Opinion and Policy 

Multiculturalism Perception: How media depict multicultural societies influences 
whether diversity is seen as a strength or a problem. If news and popular media 
regularly celebrate cultural festivals, minority achievements, and positive diversity 
stories, it reinforces a narrative of a vibrant, plural Europe. If they focus only on 
tensions and clashes, it bolsters a narrative that multiculturalism isn’t working, 
fueling calls for assimilation or exclusion. 



Of Fact-Checkers and Newsrooms 

For Journalists and 
Media

Challenges

Journalists covering migration and diversity face 
several challenges: 

→ Complexity: Migration is a complex topic touching 
economics, law, human rights, and personal stories. 
Time pressures and limited expertise can lead to 
oversimplification. Not every newsroom has a 
migration specialist or the resources to investigate 
beyond press releases. 

→ Access to Migrant Voices: It can be difficult to gain the 
trust of migrant communities or overcome language 
barriers to include their perspectives. Newsrooms may 
lack diverse staff who can bridge cultural gaps. This 
sometimes results in defaulting to official sources 
rather than grassroots voices. 



Of Fact-Checkers and Newsrooms 

For Journalists and 
Media

Challenges
→ Editorial Lines and Bias: Some media outlets have 

political leanings that colour their migration coverage 
(e.g., a sensationalist outlet may intentionally use 
alarmist framing to drive clicks or support a certain 
agenda). Journalists may come under pressure to fit a 
certain narrative rather than present a balanced view. 

→ Safety and Verification: In conflict zones or border 
areas, verifying migrant stories is hard (e.g., claims 
about conditions in camps or incidents at sea). 
Journalists must avoid inadvertently spreading 
unverified claims, yet also report urgent allegations 
(like mistreatment of refugees) – a tough balance 
requiring careful verification (sometimes with the help 
of digital forensics as discussed in Topic 2). 



Of Fact-Checkers and Newsrooms 

For Journalists and 
Media

Challenges → Online Harassment: Journalists who report 
empathetically on migrants or call out racism often face 
online abuse (hate comments, trolling). This can create 
a chilling effect, discouraging thorough coverage of 
these issues. 

→ Fatigue and Narrative Cycles: Audiences (and editors) 
may feel “refugee crisis fatigue” after years of similar 
headlines, making it harder to get airtime for in-depth 
stories on migrants unless there’s a new dramatic 
angle. Keeping the coverage fresh and constructive is 
an ongoing challenge. 



Despite challenges, there are notable 
improvements in European media representation: 

→ Guidelines and Training: Many news organisations 
have adopted ethical guidelines for migration 
coverage. 

For example, Italy’s media adhere to the “Charter of 
Rome”, a code of conduct that urges careful use of 
language (avoid the term “illegal immigrant”, use 
respectful images, ensure accuracy). 

Training based on this and similar guidelines (some 
supported by UNESCO and journalism schools) has 
raised awareness among journalists about the impact 
of their words​. 

Positive Shifts – Toward Inclusive Storytelling

Click To Read

https://www.coe.int/t/dg4/cultureheritage/mars/source/resources/references/others/01%20-%20Roma%20Charter%20on%20Journalism,%20Asylum%20Seekers,%20etc.pdf
https://www.coe.int/t/dg4/cultureheritage/mars/source/resources/references/others/01%20-%20Roma%20Charter%20on%20Journalism,%20Asylum%20Seekers,%20etc.pdf
https://www.coe.int/t/dg4/cultureheritage/mars/source/resources/references/others/01%20-%20Roma%20Charter%20on%20Journalism,%20Asylum%20Seekers,%20etc.pdf
https://www.coe.int/t/dg4/cultureheritage/mars/source/resources/references/others/01%20-%20Roma%20Charter%20on%20Journalism,%20Asylum%20Seekers,%20etc.pdf


→ Diverse Voices in Newsrooms: Slowly, newsrooms are becoming more diverse. There 
are now prominent journalists of migrant heritage in European media (e.g., British 
broadcasters with minority backgrounds, French journalists of North African 
descent). Their presence helps broaden story angles and improves cultural sensitivity. 
Some outlets have created positions like “Diaspora correspondent” or minority 
affairs editor to specifically bring in those voices. 

→ Stories of Contribution: We see more coverage highlighting migrants’ contributions – 
from doctors with refugee backgrounds helping in COVID times, to immigrant 
entrepreneurs creating jobs. Even small human-interest pieces, like a Syrian chef 
opening a successful restaurant in Vienna, get featured in mainstream media and 
social media. These stories help break the monotony of negative news by providing a 
solution-oriented lens (focusing on successful integration). 

Positive Shifts – Toward Inclusive Storytelling

Source osce.org

https://www.osce.org/secretariat/481132#:~:text=%E2%80%9CMedia%20and%20political%20rhetoric%2C%20including,%E2%80%9D


→ Migrant-Produced Media: Importantly, migrants and refugees themselves are 
increasingly becoming content creators. Projects like Refugee Voices or community 
media centres train refugees to produce their own journalism or radio shows. There 
are online magazines and podcasts by second-generation youth discussing identity 
and discrimination. Digital media platforms like YouTube, Instagram and TikTok have 
influencers from ethnic minority communities in Europe who share their 
experiences, effectively bypassing traditional media gatekeepers and reaching wide 
audiences with authentic voices. 

Positive Shifts – Toward Inclusive Storytelling



EXAMPLE – check out the Migrant Vote by 
Teresa Buczkowska: About - Migrant Vote

→ Fact-checking Misrepresentation: Tying 
into misinformation, several fact-
checkers in Europe now tackle viral false 
stories that malign migrants (e.g., 
debunking a fake story that “migrants 
received more welfare than pensioners” 
or similar). 

By publicly correcting these, they improve 
the information climate around migration 
debates. 

Positive Shifts – Toward Inclusive 
Storytelling

Click To View

https://migrantsvote.substack.com/about
https://migrantsvote.substack.com/about
https://migrantsvote.substack.com/about
https://migrantsvote.substack.com/about
https://migrantsvote.substack.com/about


InfoMigrants

Click To View

Case Study: InfoMigrants: 
A New Narrative 

InfoMigrants – This is a multilingual digital news 
platform launched in 2017 as a joint project by 
European media (France Médias Monde, 
Deutsche Welle, and ANSA) with EU support. It 
aims to provide accurate, balanced information 
about migration, targeting both migrants 
themselves and general audiences. Key features: 

→ It publishes in multiple languages, ensuring 
accessibility to people on the move coming 
towards Europe, as well as European readers. 
By doing so, it counters the misinformation 
that often spreads among refugee 
communities via smugglers or hearsay. 

https://www.infomigrants.net/en/
https://www.infomigrants.net/en/
https://www.infomigrants.net/en/
https://www.infomigrants.net/en/


Case Study: InfoMigrants: A New Narrative 

→ Content includes practical news (e.g., changes in asylum law, conditions at borders) 
and human stories (profiles of migrants, success stories of integration, challenges 
faced). The tone is factual yet humanising. 

→ Example article: “Afghan family finds new home in Italy after long journey” – telling 
the story of one family in depth, quoting their experiences, but also quoting local 
officials and NGO workers for context. It neither romanticises nor criminalises the 
subjects – it presents them as complex humans. 

→ InfoMigrants also tackles rumors: they ran a series debunking common myths (like 
“Germany is giving luxury houses to refugees” – showing the reality to counter 
dangerous false hopes or envy). 



Case Study: InfoMigrants: A New Narrative 

→ Impact: The site has garnered millions of page views and is followed by many would-
be migrants. By providing reliable information, it helps migrants make informed 
decisions and reduces reliance on potentially harmful rumors. For European 
audiences, it offers a window into migrant perspectives that mainstream media often 
overlook. This initiative is a concrete example of using digital media to promote more 
ethical and inclusive coverage of migration, filling a gap left by traditional outlets. 



Expert Insight

Media and Terminology 

Expert Comment: “Media and political rhetoric, including the use of specific, dehumanizing 
terminology, can create a toxic, racist and xenophobic environment,” warns Christie Edwards of the 
OSCE’s Office for Democratic Institutions and Human Rights​. This statement underlines that how we 
talk about people matters deeply. Using words that paint migrants as a faceless threat or perpetual 
“others” contributes to an atmosphere of intolerance. Edwards and other experts argue that 
journalists and politicians should avoid language that strips individuals of dignity. For example, 
referring to people as “illegals” or “aliens” is dehumanising and can subtly encourage the public to 
see them as less worthy of empathy. 

The expert consensus is that inclusive language – such as “undocumented migrants” instead of 
“illegal immigrants”, or simply “people” when describing those who migrate – helps set a more 
constructive tone. It’s not about being politically correct for its own sake; it’s about maintaining 
accuracy and humanity. She concludes that countering racism and xenophobia is a “complex and 
growing challenge that we should jointly work on.”​, implying media, authorities, and society all have 
a role in promoting respectful discourse. 

Source osce.org

https://www.osce.org/secretariat/481132#:~:text=%E2%80%9CMedia%20and%20political%20rhetoric%2C%20including,%E2%80%9D


for Inclusive 
Reporting

Tools & 
Guidelines

There are practical 
resources and frameworks 
to help journalists improve 
representation of migrants 
and multicultural issues: 



for Inclusive 
Reporting

Tools & 
Guidelines

Glossaries and Style Guides: Organisations like the 
UNHCR and Ethical Journalism Network (EJN) have 
published guidelines on migration terminology. For 
instance, UNHCR recommends using “refugee” only 
for those meeting the definition, “asylum-seeker” for 
those applying, and avoiding criminalising terms. 

The EJN’s “Migration Reporting Guidelines” urge 
context (report numbers in proportion, avoid shock 
adjectives like “massive influx” without data). 

Diversity in Sourcing Checklist: Some newsrooms 
implement a checklist for reporters/editors: Did we 
include a migrant voice or representative of the 
community in this story? Have we balanced official 
statements with personal perspectives? This kind of 
self-audit can become part of the editorial process. 

Source:https://www.icmpd.org/file/download/48386/file/How0does0the0media0on0both0sides0of0the0Mediterr
anean0report0on0migration_0EN

1

2

https://www.icmpd.org/file/download/48386/file/How0does0the0media0on0both0sides0of0the0Mediterranean0report0on0migration_0EN
https://www.icmpd.org/file/download/48386/file/How0does0the0media0on0both0sides0of0the0Mediterranean0report0on0migration_0EN


for Inclusive 
Reporting

Tools & 
Guidelines

Story Angle Shifts: Journalism training encourages 
moving beyond the predictable angles. For example, 
instead of yet another report on migrant numbers 
(which can be abstract), focus on process stories 
(what is the asylum process like for an individual?), 
or community impact stories (how a new immigrant 
community revitalised a town, or how locals and 
newcomers interact in a school). 

Visual Guidelines: Photo editors are advised to 
choose images that humanise. Rather than always 
showing crowds from a distance, include portraits of 
individuals or families, images of interaction 
between locals and migrants, etc., with consent and 
respectful portrayal. There are Initiatives that share 
photo sets that depict refugees in everyday life 
(working, learning, laughing) to break the visual 
monotony of crisis imagery. 

4

3



for Inclusive 
Reporting

Tools & 
Guidelines

Inclusive Storytelling Techniques: This might involve 
co-creating content with communities. For example, 
a journalist might run a workshop where refugees 
outline what stories they want told about them. The 
resulting articles have those insights built-in, leading 
to richer narratives. Another method is using first-
person formats: letting migrants write op-eds or do 
video diaries on major news sites, integrating those 
voices directly into mainstream coverage.  

5



Media representation of multiculturalism (the presence and interaction of diverse 
cultures in a society) also deserves attention: 

→ Entertainment Media: Not just news – TV series, films, and online videos contribute 
to public perceptions. European media is slowly featuring more multicultural casts 
and characters (e.g., popular shows in the UK and France with immigrant-family 
storylines). When audiences see diversity as a normal part of storytelling, acceptance 
grows. YouTube and TikTok have many European creators with immigrant 
backgrounds who mix cultures in their content (cooking shows blending cuisines, 
comedy skits about bilingual life), effectively normalising multicultural identities for 
their followers. 

Spotlight on Multiculturalism in Media 



→ Local Media Integration: In cities with large migrant populations, local newspapers 
and radio have begun multilingual or intercultural programs. For instance, COSMO 
radio in Germany. Such models improve representation and inclusion at the 
grassroots level. 

→ Celebrating Cultural Heritage: Digital media campaigns often celebrate Europe’s 
diversity. A hashtag like #MigrantsContribute or #DiversityisStrength can trend, 
sharing mini-profiles of migrant doctors, artists, teachers contributing to society. 
During UNESCO’s World Day for Cultural Diversity, many European institutions shared 
videos and articles highlighting positive multicultural interactions. These counteract 
negative narratives by sheer volume of positivity. 

Spotlight on Multiculturalism in Media 



→ Correcting Misconceptions about Multiculturalism: Academics and journalists 
collaborate in explainer pieces using data to dispel myths (e.g., that multicultural 
neighborhoods are inherently crime-ridden – data often shows socio-economic 
factors are the cause, not diversity per se). By publishing such analyses in accessible 
formats (infographics, short videos), media can educate the public that diversity and 
social harmony are compatible, given the right policies. 

Spotlight on Multiculturalism in Media 



Activity

Practical Exercise – Analysing Media Content  
Media Representation Audit. 

Divide learners into small groups and have each group select: 
→ One news article about migration (from any European country’s media, ideally translate if 

needed). 
→ One piece of social media content (could be a tweet, a Facebook post, or a short video) 

related to multiculturalism or migration that has significant reach (many shares/likes). Each 
group will: 
Analyse the Content: Identify the framing and language. Is the coverage negative, positive, 
or neutral? Does it use emotive language or imagery? Who is quoted or featured 
(migrants, officials, locals, experts)? What narrative category does it fit (from Slide 2: crisis, 
humanitarian, etc.)? 
Discuss Impact: How might this content make audiences feel about migrants or 
multicultural communities? Does it reinforce any stereotype or challenge them? 

1

2



Activity

Redraft/Reimagine: If the piece has problematic aspects, how could it be 
improved? For example, could the headline be rewritten to be more neutral? 
Would adding a migrant’s perspective change the story? If it’s a social post with 
misinformation or bias, how could one reply or fact-check it constructively? 

Share Findings: Each group presents one or two key observations. For instance, 
“Our chosen article about a protest involving migrants only quoted politicians and 
not a single migrant – this could be improved by including voices from the 
community to explain their view.” Or, “The Facebook video we analysed was 
actually very positive – it showed a refugee doctor working in a Spanish hospital, 
which breaks the usual narrative. This likely fosters empathy.” 

This exercise lets learners critically engage with real media and practice the art of 
mindful media consumption and production. It underscores the power of small 
changes in storytelling to shift narratives. 

3

1

2



Resource: Voices on the Move is a podcast 
series, by Migration Matters e.V.: 
https://migrationmatters.me/who-we-
are/our-story that explores the complex 
relationship between climate change and 
migration, going beyond sensational 
headlines to bring you real stories. 
Amplifying the voices of migration 
researchers, climate migrants, displaced 
persons, and community leaders—especially 
from the Global South—the series provides 
both personal voices and scholarly insights. 

Source

Source

Podcast “Migration Matters” 

Multimedia Resource

Click to 
View

https://migrationmatters.me/who-we-are/our-story
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From Afghanistan to Ghana to Canada, it 
addresses climate-induced displacement, 
impacts on indigenous and rural 
populations, social and gender 
inequalities in mobility, and much more. 
Listen on Apple Podcasts, Spotify, Amazon 
Music, or wherever you get your podcasts.

Source

Source

Podcast “Migration Matters” 

Multimedia Resource

Click to 
View

https://podcasts.apple.com/de/podcast/voices-on-the-move/id1773723269?l=en-GB
https://open.spotify.com/show/65GENYzhsnybubwYoEwRsA
https://music.amazon.de/podcasts/c0263b9a-ea4b-4547-b5fd-50e91d32fc01/voices-on-the-move
https://music.amazon.de/podcasts/c0263b9a-ea4b-4547-b5fd-50e91d32fc01/voices-on-the-move
https://www.youtube.com/watch?v=SYWJBrLRwVY
https://migrationmatters.me/who-we-are/our-story
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Resource: Media Diversity Institute (MDI) 
– Online Toolkit for Inclusive Reporting. 
MDI, a nonprofit working on improving 
diversity in media, offers an online toolkit 
(and training modules) for journalists. It 
includes tip-sheets like “questions to ask 
yourself before publishing a story” and 
case studies of good and bad practices.  

Source

Source

Media Diversity Toolkit

Additional Resource

Click to 
View

https://www.media-diversity.org/resources/everybody-in-a-journalists-guide-to-inclusive-reporting-for-journalism-students/?utm_source=chatgpt.com
https://www.youtube.com/watch?v=SYWJBrLRwVY
https://www.media-diversity.org/resources/everybody-in-a-journalists-guide-to-inclusive-reporting-for-journalism-students/?utm_source=chatgpt.com
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https://www.media-diversity.org/resources/everybody-in-a-journalists-guide-to-inclusive-reporting-for-journalism-students/?utm_source=chatgpt.com
https://www.media-diversity.org/resources/everybody-in-a-journalists-guide-to-inclusive-reporting-for-journalism-students/?utm_source=chatgpt.com


Conclusion

Towards Ethical and Inclusive Media 

Media representation of migration and multiculturalism in Europe is gradually evolving 
from a one-dimensional narrative to a more inclusive and solution-oriented approach. 

While challenges like sensationalism and bias persist, awareness of these issues is 
higher than ever among media professionals. 

Successful initiatives, whether it’s a collaborative platform like InfoMigrants or 
adherence to ethical guidelines, show that change is possible. 

The tone here is hopeful: by focusing on good practices – giving migrants a voice, 
reporting with context, celebrating diversity, and debunking harmful myths – media can 
help audiences see migrants and minorities as fellow human beings and integral parts 
of Europe’s story. 



Conclusion

This doesn’t mean ignoring real problems; it means covering them with fairness and 

depth, and also highlighting successes and contributions. 

As consumers of media, we too have a role: demanding better coverage, supporting 

media that do it right, and sharing content that builds understanding. 

Ultimately, ethical and inclusive media practices contribute to social cohesion. They 

help audiences navigate cultural differences with empathy rather than fear. 

A Europe that recognises the power of its diversity is stronger – and the media has a 

key part to play in that realisation, by facilitating understanding across all the borders 

that can divide us, whether geographic, cultural, or linguistic. 

Sources OSCE/ODIHR on media rhetoric and xenophobia ​osce.org; UNHCR/OSCE expert comment on under-
told positive stories ​osce.org; Europeana case on mutual understanding of European people ​interoperable-
europe.ec.europa.eu

https://www.osce.org/secretariat/481132#:~:text=%E2%80%9CMedia%20and%20political%20rhetoric%2C%20including,%E2%80%9D
https://www.osce.org/secretariat/481132#:~:text=%E2%80%9CFinding%20durable%20solutions%20for%20refugees%2C,migrants%2C%E2%80%9D%20said%20Christoph%20Bierwirth%2C%20UNHCR
https://interoperable-europe.ec.europa.eu/collection/education-culture-and-sport/news/eu-launch-digital-arc#:~:text=vital%20for%20the%20Government%20to,%E2%80%9D
https://interoperable-europe.ec.europa.eu/collection/education-culture-and-sport/news/eu-launch-digital-arc#:~:text=vital%20for%20the%20Government%20to,%E2%80%9D
https://interoperable-europe.ec.europa.eu/collection/education-culture-and-sport/news/eu-launch-digital-arc#:~:text=vital%20for%20the%20Government%20to,%E2%80%9D


This resource is licensed 
under CC BY 4.0

Funded by the European Union. Views and opinions expressed are however those of the author(s) 
only and do not necessarily reflect those of the European Union or the Finnish National Agency for 
Education. Neither the European Union nor the granting authority can be held responsible for them

Module 2: Digital Media 
Narratives & Facilitating Cross-
Border Dialogue 

You have completed Part 3 - Focus Area 3 
Media Representation of Migration and 
Multiculturalism in Europe 

Next is Part 4 - Focus Area 4
The Impact of Digital Media on Regional 
Identities and European Integration

www.includememedia.eu

* Note to manage waste please print this document in greyscale or black and 
white rather than in colour. Please print on both sides of the paper (duplex) 
and if you can print multiple slides or pages on one page.
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